
 



This document has been developed by the IAB Ad Operations Council and the Mobile Marketing 
Center of Excellence
The HTML5 for Digital Advertising (HTML5_DAv1.0) document was created by a working group of 
volunteers from 19 IAB member companies. 

The HTML5 Digital Advertising Working Group was led by: 

 Cory Hudson, AOL & ADTECH 

 Keith Walter, JumpTap 

The following IAB member companies contributed to this document: 

AOL & ADTECH 
CBS Interactive 
CMG Digital (Cox) 
Crisp Media 
FreeWheel 
Google & YouTube 
InMobi 

JumpTap 
Medialets 
Pandora Media Inc. 
Pictela 
PointRoll 
Spongecell 
SpotXchange 

The Weather Channel 
Time Inc. 
Tribune 
Turner Broadcasting System, 
Inc./CNN.com

 

The IAB leads on this initiative were Jessica Anderson and Sabrina Alimi 

Contact adtechnology@iab.net to comment on this document. 

ABOUT THE IAB’S AD OPERATIONS COUNCIL AND MOBILE MARKETING CENTER OF EXCELLENCE 
The Ad Operations Council is dedicated to improving the operational efficiency of interactive 
advertising. Ad Operations Council working groups regularly include agency-side representatives to help 
improve communication, understanding, and work process in many areas of the buyer-seller 
relationship. A full list of Council member companies can be found at: 
http://www.iab.net/ad_ops_council 

The IAB Mobile Marketing Center of Excellence, an independently funded and staffed unit inside the 
IAB, is charged with driving the growth of the mobile marketing, advertising and media marketplace. The 
Mobile Center devotes resources to market and consumer research, mobile advertising case studies, 
executive training and education, supply chain standardization, creative showcases and best practice 
identification in the burgeoning field of mobile media and marketing. The agenda focuses on building 
profitable revenue growth for companies engaged in mobile marketing, communications and 
advertising, and helping publishers, marketers and agency professionals understand and leverage 
interactive tools and technologies in order to reach and influence the consumer. More information can 
be found at: http://www.iab.net/mobile 

 

This document is on the IAB website at: http://www.iab.net/html5  

mailto:adtechnology@iab.net
http://www.iab.net/ad_ops_council
http://www.iab.net/mobile_advertising_committee
http://www.iab.net/html5
http://www.iab.net/html5
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http://www.iab.net/wiki/index.php/HTML5_for_Digital_Advertising_Resources
http://www.iab.net/displayguidelines


 

 

 

http://www.w3.org/standards/
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http://www.iab.net/displayguidelines
http://www.iab.net/displayguidelines
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 clickTag
(<a>), window.location, window.open

 

 <a href=(the URL of the clickTag) target="_blank">  </a> 

http://www.example.com/


 

<a id=”clickArea” target="_blank"></a> 

 

var clickArea = 

document.getElementById(“clickArea”); 

clickArea.href = clickTag;

 <a href="javascript:window.open(window.clickTag, '_blank')"</a> 

clickTag0, 

clickTag1, clickTag2

 

<meta>

<meta>

<meta>  <head>

<body>

<meta>



<head> <meta>

<meta name="ad.size” content=”width=300,height=250”>

 

http://www.iab.net/safeframe
http://www.iab.net/mraid
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 <noscript> 

http://www.iab.net/wiki/index.php/HTML5_for_Digital_Advertising_Resources
http://modernizr.com/
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<video></video> 



<video src='yourVideoFile.mp4' height='640' width='360'></video>

controls

controls

controls

<video controls src='yourVideoFile.mp4' height='640' width='360'></video> 

 

 <video> 

 
<video controls height='640' width='360'> 

    <source src='yourVideo.mp4' type='video/mp4' /> 

    <source src='yourVideo.webm' type='video/webm' /> 

</video> 
 

  
 

  
 

http://www.iab.net/wiki/index.php/HTML5_for_Digital_Advertising_Resources


 
<video controls height='640' width='360'> 

<source src='yourVideo.mp4' type='video/mp4' /> 

      <source src='yourVideo.webm' type='video/webm' /> 

      <! -- Flash Code Here --> 

      <embed src='yourVideo.flv' width='640' height='360' quality='high'      

type='application/x-shockwave-flash'></embed> 

</video> 

<video>

 

<video>

var theVideo = document.querySelector('#theVideo'); 

 

theVideo.addEventListener("play", videoStartHandler, false); 

function videoStartHandler (event) { 

 console.log("Video Start Event "+ event); 

}

 

 Autoplay 

 

<video autoplay src='yourVideoFile.mp4' height='640' width='360'></video> 

http://www.iab.net/guidelines/508676/digitalvideo/dv_metrics_definitions
http://www.w3.org/2010/05/video/mediaevents.html
http://www.w3.org/2010/05/video/mediaevents.html
http://www.iab.net/guidelines/mobileguidelines
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setInterval, setTimeout, requestAnimationFrame

 

http://www.iab.net/guidelines/508676/508767/displayguidelines
http://www.iab.net/wiki/index.php/HTML5_for_Digital_Advertising_Resources


  

 

div { 

  animation-name: diagonal-slide; 

  animation-duration: 5s; 

  animation-iteration-count: 10; 

} 

 

@keyframes diagonal-slide { 

 

  from { 

 left: 0; 

 top: 0; 

  } 

 

  to { 

 left: 100px; 

 top: 100px; 

  } 

 

} 



div 

{ 

 width:100px; 

 height:100px; 

 background:red; 

 transition:width 2s; 

 -moz-transition:width 2s; /* Firefox 4 */ 

 -webkit-transition:width 2s; /* Safari and Chrome */ 

 -o-transition:width 2s; /* Opera */ 

} 

 

div:hover 

{ 

 width:300px; 

} 
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 eval()

 
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setInterval requestAnimationFrame

http://www.w3.org/


setInterval

requestAnimationFrame

animationTime

setInterval(animationFunction, animationTime); 

setInterval

requestAnimationFrame

requestAnimationFrame

setTimeout

requestAnimationFrame

if (!window.requestAnimationFrame) { 

 window.requestAnimationFrame = (window.webkitRequestAnimationFrame || 

 window.mozRequestAnimationFrame || 

 window.msRequestAnimationFrame || 

 window.oRequestAnimationFrame || 

 function (callback) { 

  return window.setTimeout(callback, 60); 

 }); 

}; 

if (!window.cancelRequestAnimationFrame) { 

 window.cancelRequestAnimationFrame = (window.cancelAnimationFrame || 

 window.webkitCancelRequestAnimationFrame || 

 window.mozCancelRequestAnimationFrame || 

 window.msCancelRequestAnimationFrame || 

 window.oCancelRequestAnimationFrame || 

 window.clearTimeout); 

}; 

 

  

  



    

   

  

  

  

    

canvas { 

 -webkit-transform : translateZ(0);  

 -o-transform : translateZ(0);  

 -moz-transform : translateZ(0);  

 transform : translateZ(0);  

} 

div { 

 -webkit-transform : translateZ(0);  

 -o-transform : translateZ(0);  

 -moz-transform : translateZ(0);  

 transform : translateZ(0);  

} 

   

function canvasSupport(){ 

 return !!document.createElement('canvas').getContext; 

}; 

if(!canvasSupport()){ 

 var fallback = document.getElementById('fallback'); 

 fallback.src = imagePath + 'backup.jpg'; 

 return; 

}; 
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http://www.iab.net/wiki/index.php/HTML5_for_Digital_Advertising_Resources
http://www.iab.net/wiki/index.php/HTML5_for_Digital_Advertising_Resources
http://www.iab.net/wiki/index.php/HTML5_for_Digital_Advertising_Resources
http://www.iab.net/wiki/index.php/HTML5_for_Digital_Advertising_Resources
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http://www.iab.net/mraid
http://www.iab.net/safeframe
http://www.iab.net/vsuite


 

var clickTag = “www.example.com” target= “_blank”;  

http://www.example.com/

